
SRIJITH D RAJ
As an aspiring Interaction designer eager to explore innovative design solutions and 
create flawless digital experiences for the next generation of technology, I'm 
actively pursuing intriguing research ideas. I’m also ambitious in gaining invaluable 
experience from leading companies and institutions and including my contribution 
to exciting startup ventures. My goal is to leverage design to
address niche and 
non-luxury needs in society, although I haven't quite figured out the how
yet, I'm 
determined to work towards it.



Let's shape the future of design together!

Hello I’m

srijithkarur@gmail.com | Bengaluru, Karnataka

EXPERIENCE


Engineer's Cradle


Ul UX Design Intern


June 2022 - September 2022



classhour


Graphic Design Intern


July 2022 - October 2022




Cookr


Design Intern


July 2022 -July 2023 Hosur, Tamil Nadu, India




CogniVed Solutions


UI UX Design Intern


September 2022 - December 2022 Bengaluru,lndia


TRAINED SKILLS

Interaction Design


UX Design 


UX Research 


Wireframing 


Prototyping

HTML & CSS 


Photography 


Photo Editing and Video Editing 


Digital Marketing


Social Media Management (SEO) 

TOOLS

Educational Qualification:


PES University


Bachelor of Design 


Interaction Design (2020-'24) 


Do try the prototype !
http://tiny.cc/ShoeTime

UI/ UX Design

ShoeTime
This project was an attempt to make online shoe 
shopping more reliable and exciting to the consumer. 
About 220+ People were surveyed and 15+ were 
interviewed for the project. The  Project was also had a 
overview and reviewed by faculty from IISC Bengaluru.

Problem Statement Formed 
Through Research

The users feels they don't have a proper platform for getting all 
brand products at
one place which causes difficulty in 
exploring the genuine options, varieties and
offers in online 
shoes shopping for them which decreases their satisfaction 
level.
The user is not completely aware of the footwear 
shopping parameters which
affects their confidence about the 
purchase due to lack of touch, feel and doubts
in fit for them 
which eventually does not satisfy their shopping experience.

Problem Statement Found 
Through Research

The home textile industry in India faces a lack of efficiency in 
manual work due to poor communication and in production 
quality due to uneven regional development.The home textile 
industry in India experiences material supply shortages, 
infrastructure bottlenecks, social and environmental pressures 
that force a reduction in production quality, and reliance on 
unorganized weaving sector that results in reduced production 
capacity and quality.

Solutions

All the research work and data Documentation

http://tiny.cc/ShoeTimeD

Visual / UI Design

Google Pay 

For Apple Watch
This project was an attempt to make UPI more 
accessible on the go without a mobile phone 
and make payments easy. The idea is to use 
NFC Technology to make UPI payments. This is 
more of a conceptual project.

Cards can be 
integrated since its a 

NFC based technology

You can pay through your UPI ID using 
NFC, Pay your contacts and also 
switch bank accounts for the payment!

The scanning will be 
using the same 
hardware as the 
cards

Do try the prototype its a unique experience!

http://tiny.cc/GpayAW

UI/ UX Design

TexGenie
This project was a initiative to help and streamline the potential 
of the Indian Home Textile manufacturing industry's productivity 
to cope up with the global competition without demolishing the 
involvement of the human labour.

The Indian home textile manufacturing sector, a vital contributor to the country's economy, faces 
challenges in efficiency and production due to geopolitical factors and manual workforce dependence. 
This project aims to analyze and address these issues, proposing a easily adaptable digital platform 
tailored for the industry's unique needs. The platform encompasses Orders and Task Management, 
Inventory Management, Finance Management, Report and Documentation Management, Metrics 
Calculations, Supply Chain Management, and Daily Report Generation. Insights from stakeholder 
interviews and a SWOT analysis guided the development of this user-friendly application, aiming to 
boost productivity and propel the Indian home textile industry to global competitiveness.

UX Research Wireframing Ul Design Testing

Briefing



Problem Analysis



Literature Review


User Personas



Competitor Analysis



Market Research


Benchmark study

App Structure



Application Flow



Wireframing


Visual Concept



Brand Identity



Colors & Typography


Icons and Illustrations



Prototyping

Design Testing



Feedback



Design Optimaztion



Documentation

Design Process

Ideation Wireframes

Do check out Prototype! 
http://tiny.cc/TexGenie

Colour Palette Navigation

Typography

#004796 #FFFFFF #00B4D8

Heading 1
Heading 2
Heading 3
Heading 4

Heading 5

Heading 6

Heading 7

56 ptn

43 ptn

28 ptn

22 ptn

19 ptn

16 ptn

12 ptn

Plus Jakarta Sans

DesignStyle

As a Freelancer

Other Areas of Work
Human Centered Design and Ergonomics

Check out the Video of the Space !
http://tiny.cc/HCD

Check out the Role of colors in a Map !
http://tiny.cc/NMR

Interactive Smart Devices

Check out the Design process of the Device !
http://tiny.cc/InSD

Game Design

Check out the GamePlay!
http://tiny.cc/FDR

Thank You 

For Your 


Time!
+91 63827 81208 | srijithkarur@gmail.com | Bengaluru,Karnataka

UI UX Design

I have had opportunities of working with prestigious companies as a freelancer with both UI 
UX Design and Graphic Design. Made a few responsive websites and plenty of content for AD 
Campaigns. I also had opportunities of handling social media pages like YouTube, Instagram, 
Facebook and LinkedIn, also was closely associated with the business strategy planning and 
marketing teams of the companies.

Packaging Design

Graphic Design

Responsive
Web Design

Video Editing

Information Architecture*

*This Information architecture is only for partial demonstration 

https://www.srijithdraj.com/

Portfolio Website Under Construction

Packaging Design

As the Creative Head of Savoury Skies Kitchen, a subscription 
based cloud kitchen startup, I spearheaded the branding and 
marketing efforts. This included everything from designing 
the logo to creating content for social media platforms, 
ensuring a strong digital presence for the brand targeting 
working bachelors and students.

www.savouryskieskitchen.com

NativeSpecials is a sweets & snacks store serving 
100+ countries for the past 6 years.I have had the 
opportunity to design the packaging of the brand 
lately which are currently used in offline stores 
and shipped worldwide.

http://tiny.cc/ShoeTime
http://tiny.cc/ShoeTimeD
http://tiny.cc/GpayAW
http://tiny.cc/TexGenie
http://tiny.cc/HCD
http://tiny.cc/NMR
http://tiny.cc/InSD
http://tiny.cc/FDR
https://www.srijithdraj.com/
https://www.savouryskieskitchen.com

